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Abstract: Convergent media plays an increasingly important role in 
shaping people's views and understanding of politics. The purpose of this 
study is to understand the role of convergent media in maintaining public 
trust in a political year. This research was conducted using qualitative 
research methods. The data collection technique in this research is a 
literature study that has been indexed by Google Schoolar. The data that has 
been collected is then analyzed in three stages, namely data reduction, data 
presentation and conclusion drawing. The results showed that convergent 
media has an important role in maintaining public trust in the political year. 
Convergent media can act as providers of accurate and balanced 
information, providers of space for the public to participate in the political 
process and guardians of media independence. 
  

Abstrak: Media konvergen memainkan peran yang semakin penting dalam 
membentuk pandangan dan pemahaman masyarakat tentang politik. 
Tujuan penelitian ini adalah untuk memahami peran media konvergen 
dalam mempertahankan kepercayaan publik pada tahun politik. Penelitian 
ini dilakukan dengan menggunakan metode penelitian kualitatif. Teknik 
pengumpulan data pada penelitian ini adalah dengan studi literatur yang 
telah terindex Google Schoolar. Data yang telah terkumpul kemudian 
dianalisis dalam tiga tahapam yakni reduksi data, penyajian data dan 
penarikan kesimpulan. Hasil penelitian menunjukan bahwa media 
konvergen memiliki peran penting dalam mempertahankan kepercayaan 
publik pada tahun politik. Media konvergen dapat berperan sebagai 
penyedia informasi yang akurat dan seimbang, penyedia ruang bagi publik 
untuk berpartisipasi dalam proses politik dan penjaga independensi media. 

 

 

INTRODUCTION   
The year 2024 marks a political year in 

Indonesia, where the General Election 
(Pemilu) will be held, including the 
presidential election. According to the 
Election Commission Regulation Number 3 
of 2022 on the Stages and Schedule of the 
2024 General Election, the election process 
commenced on June 14, 2022. As per Law 
Number 7 of 2017 on General Elections, the 
election stages begin 20 months before the 

polling day, scheduled for February 14, 2024 
(Hartono et al., 2023). 

During election years, political 
polarization tends to escalate, leading to 
political tensions among groups, parties, or 
supporters of specific candidates. 
Additionally, the spread of fake news or 
hoaxes becomes a serious issue during 
political years. Inaccurate or engineered 
information can influence public 
perceptions and disrupt a healthy electoral 
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process, as witnessed in the previous 
election year in 2019. Research by Sosiawan 
& Wibowo (2020) concluded that the focus 
of spreading election hoaxes in 2019 was on 
social media platforms such as Facebook and 
WhatsApp conversation groups. Political 
hoaxes during the 2019 presidential election 
were chain-like and reproduced hoaxes from 
the 2014 election. The targets of these hoax 
news contests were the 2019 presidential 
candidates and the central government. The 
precision of the hoaxes was heightened by 
utilizing social media and fostering hatred 
among groups. 

The dissemination of fake news can 
impact public trust. Hoaxes can influence 
public understanding of critical issues, 
leading individuals exposed to false 
information to form misguided views on 
social, economic, or political matters. 
Therefore, convergent media plays an 
increasingly crucial role in shaping public 
views and understanding of politics during 
the political year. 

Convergent media, or media that has 
undergone convergence, is a phenomenon 
where various media platforms such as 
television, radio, the internet, and social 
media are combined to create and deliver 
diverse types of media content through 
technological devices and infrastructure 
(Dwyer, 2010). The goal is to make this 
content accessible and usable by a wide 
audience. A prominent American researcher, 
Henry Jenkins, describes convergence as a 
process in which technology, industry, 
culture, and social aspects merge from 
previously separate media industries, all 
related to the role of skilled workers (Putri, 
2021). 

Previous research by Halim & Jauhari 
(2019) indicates that online media, social 
media, and chat applications are more 
frequently used as sources of political 
information compared to print media such 
as newspapers, radio, and magazines. 
Another finding from this research is that the 
level of online participation and strategic 
participation is still very low. Strategic 
participation can be enhanced if internet 
users are encouraged to have the ability to 
operate various applications and possess 
political knowledge. This research also 
contributes to the development of the 

concept of online participation through 
instrumental, informative, and strategic 
dimensions. 

Another study by Rachmiatie (2012) 
shows that media serves as a bridge for 
interaction between political organizations 
and citizens. Building a positive image of a 
nation depends greatly on the history, 
conditions, and real situations and problems 
faced by that nation. Therefore, it is 
necessary to broaden the scope of 
disseminating the image of a nation to be 
formed or built through the utilization of 
media communication and information 
convergence regulated by regulations. 

The novelty of this research lies in the 
absence of studies examining the role of 
convergent media in maintaining public 
trust during the 2024 political year, making 
it a novelty in this research. This study 
shows that convergent media can increase 
public awareness of political issues with 
easily accessible and disseminated 
information through various media 
platforms, enabling the public to better 
understand relevant political issues. The 
objective of this research is to understand 
the role of convergent media in maintaining 
public trust during the political year. 
 

METHODS  

This research will be conducted using 
a qualitative research method. According to 
Moleong & J., (2017), qualitative research 
aims to understand phenomena such as the 
behaviors, perceptions, motivations, actions, 
etc., experienced by research subjects 
holistically and descriptively in the form of 
words and language in a specific natural 
context, utilizing various natural methods. 
Meanwhile, Jensen, (2013) states that 
qualitative research focuses on meaning, 
both as an object of study and as an 
explanatory concept encountered, 
increasingly through communication 
technology. The data collection technique for 
this research involves a literature review 
indexed on Google Scholar. The collected 
data will then be analyzed in three stages: 
data reduction, data presentation, and 
drawing conclusions.  
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RESULTS AND DISCUSSION  
The crucial role of authorities in 

ensuring that the public receives accurate 
and timely information is an effort to fulfill 
the rights of the public in expressing 
opinions and seeking the truth. Through the 
provision of precise, accurate, and true 
information, it is hoped that a fair and 
orderly environment will be created, 
promoting the effective application of the 
law for societal progress. 

Based on Law Number 40 of 1999, 
Article 1, paragraph 1 states that the press is 
a social institution and a mass 
communication tool that carries out 
journalistic activities, including searching, 
obtaining, owning, storing, processing, and 
delivering information in various forms such 
as writing, sound, images, sound and images, 
data, and graphics through print media, 
electronic media, and all available channels. 
Meanwhile, paragraph 2 of the Press Law 
states that a press company is an Indonesian 
legal entity conducting press activities, 
including print media companies, electronic 
media companies, news agencies, and other 
media companies that specifically organize, 
broadcast, or distribute information (Syafii 
et al., 2023). 

As a mass media institution, press 
companies have the capability to carry out 
mass communication. Mass communication 
is a form of communication that uses mass 
media, both in print and electronic forms, 
managed by institutions or individuals who 
develop it. Mass communication is 
addressed to a large number of people 
scattered in various places, making them 
anonymous and diverse in various aspects. 
The development of mass communication 
occurs rapidly and has a significant influence 
on various aspects of social and cultural life. 
Culture and communication have a 
reciprocal relationship, where culture 
influences communication behavior, and 
conversely, communication also helps 
determine, nurture, develop, and secure 
culture (Tambunan, 2018). 

Mass media has the ability to convey 
accurate information related to issues or 
fake news during the political year. This is 
the important responsibility of the media in 
providing reliable information to the public. 
With balanced news, mass media can help 

the public understand political issues more 
objectively and accurately, assist them in 
making more informed decisions, and 
minimize the risk of spreading fake news or 
hoaxes that can disrupt the political process 
and society. Thus, mass media plays a 
significant role in maintaining the quality of 
democracy during the political year. This 
aligns with the views of Innis and McLuhan, 
who state that mass media has a role as 
social control and maintaining social order. 
This theory essentially explains why much of 
the information conveyed by the media to 
the public has the ability to influence the 
thinking, understanding, and even behavior 
of society. In addition to providing 
entertainment and light information, the 
media also has the ability to influence 
society, and this can have negative impacts 
on society (Holilah, 2020). 

Development of Information 
Technology and Its Impact on Media in 
Indonesia: A Convergence Perspective 

The development of information 
technology has given rise to new media 
platforms such as Instagram, Facebook, 
YouTube, websites, and others. These media 
outlets lack legal entities in Indonesia, and as 
a result, the government lacks a legal basis to 
oversee them. This aligns with the statement 
by Evita Nursanty, a Member of the 
Commission I of the Indonesian Parliament 
(DPR), who emphasized that the Indonesian 
Broadcasting Commission (KPI) lacks the 
authority and legal basis to regulate 
YouTube and Netflix. This is because 
YouTube and Netflix are foreign companies 
without legal entities in Indonesia (DPR, 
2019). 

As a consequence, when issues arise 
that cause one party to feel aggrieved, even if 
the media adheres to journalistic codes of 
ethics, handling the matter cannot rely on 
Law No. 40 of 1999 because these media 
outlets do not fall under the legal entities 
specified in Article 2 of Law No. 40 of 1999. 
Therefore, if a party objects, they can file a 
complaint with the press council, with the 
explanation focusing on ethics. 

However, for complaints outside the 
press companies, one can turn to the police 
based on the Information and Technology 
Law (ITE), including Article 27, paragraph 
(3), stating, "Any person intentionally and 
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without right distributes and/or transmits 
or makes accessible electronic and/or 
electronic documents containing defamation 
and/or defamation of character." Article 45, 
paragraph (3), states, "Any person who 
intentionally and without right distributes 
and/or transmits and/or makes accessible 
electronic information and/or electronic 
documents containing defamation and/or 
defamation of character as referred to in 
Article 27 paragraph (3) is punished by 
imprisonment for a maximum of 4 (four) 
years and/or a fine of up to IDR 
750,000,000.". 

The role of the media is crucial in 
building democracy in Indonesia, especially 
in the context of the 2024 elections. Press 
independence is considered vital to ensuring 
a healthy democracy. This is not only a 
requirement of Law No. 40 of 1999 
concerning the Press and the Journalistic 
Code of Ethics but also an urgent mandate to 
be enforced. In the context of the 2024 
elections, press independence enables the 
raising of important issues related to public 
interests. Under the Press Law, the media 
has a role in monitoring, criticizing, 
correcting, and providing suggestions on 
matters affecting the public interest. Thus, 
the role of the media is significant as long as 
journalists fulfill their duties for the public 
interest (Setiawan, 2023). 

Referring to the previous 
implementations of elections and regional 
elections, the main issues that arose were 

the spread of fake news (hoaxes) and hate 
speech. This phenomenon always increases 
before general elections, and fake news has 
become an inseparable part of politics. In 
Indonesia, fake news has a significant impact 
and is used to influence the majority of 
voters. Therefore, it is essential to involve all 
layers of society in efforts to counteract fake 
news and increase awareness of its dangers. 
The high number of fake news cases related 
to political themes has the potential to 
damage the quality of democracy in 
Indonesia. Fake news not only influences 
voters' thoughts during elections but can 
also undermine the legitimacy of the election 
process itself. Even more seriously, fake 
news and hate speech can undermine the 
values of unity in society and even trigger 
national disintegration (Gustrinanda & 
Tanjung, 2023). 

This responsibility is not only on the 
government but also a shared obligation of 
the entire Indonesian people. Digital literacy 
activities should involve various sectors in 
society. This effort is a crucial step in 
maintaining the integrity of elections, 
promoting healthy political discussions, and 
protecting the values of unity and diversity 
within the nation. Therefore, efforts to 
enhance digital literacy and the public's 
ability to discern between true and false 
news are crucial. These efforts can be carried 
out through convergent media as a readily 
accessible digital mass media platform 
anywhere and anytime.

 

 
Figure 1. The Role of Convergent Media and Its Integration in Indonesia 
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Figure 1 depicts that the news related to 
politics is a hoax, considering the government, 
which has extensive mass media coverage. 
Kominfo communicates accurate information 
to ensure the public understands political 
issues more objectively and accurately. 

Several studies show that convergence 
has occurred in various large media 
companies in Indonesia. Derviana & Fitriawan 
(2019) examined media convergence in the 
Republika media company. Studies by 
Nugroho (2023) and Hariyadi (2023) in TV 
One also indicate convergence. Not only in TV 
One, Audinovic's study (2021) shows that 
almost all private television stations have 
engaged in what is known as media 
convergence. More in-depth, Sudarsono, A. B., 
& Olivia, H. (2021) mention media 
convergence in the EMTEK group, which 
includes TV Indosiar and SCTV. Nurullah 
(2019) mentions that public broadcasting 
media such as RRI Bandung has also 
undergone convergence. 

These studies indicate that in Indonesia, 
convergent media or media that have 
integrated various platforms have become 
part of the mass media's response to 
technological developments. It also shows 
that convergent media is not separate from 
the mainstream media's development, and 
some large media groups have followed 
convergence. Convergent media plays a 
crucial role in Indonesian politics, particularly 
during the political year.  

Media period serves as a significant 
provider of space for the public to participate 
in the political process. It offers a platform for 
discussions on political issues, sharing 
perspectives, and interacting with others. 
Mass media also upholds its independence by 
providing balanced and objective coverage of 
various political views, adhering to 
journalistic ethics standards that require 
independence and integrity. 

Mass media engages in news 
monitoring and verification before presenting 
information to the public to ensure its 
accuracy. Moreover, mass media strives to 
present balanced news, allowing room for 
diverse political perspectives and preventing 
political bias. By providing space for in-depth 
analysis, mass media aids viewers in better 
understanding political issues. They have 
mechanisms for public oversight and media 

ombudsmen to receive feedback from viewers 
and enhance the quality of news. This is 
crucial to maintain pluralism and freedom of 
expression in society, especially during 
political years when various political 
perspectives compete. Thus, mass media plays 
a key role in preserving a fair and democratic 
political process. Therefore, media literacy for 
the public becomes crucial. 

The significance of media literacy for 
the public in facing the challenges of 
disseminated information during the political 
year is immense. Media literacy equips 
individuals with the knowledge and skills 
needed to understand, analyze, and evaluate 
information encountered in various media. In 
an era of fast and open information, society is 
confronted with diverse information sources, 
including news, opinions, and various forms of 
digital content. Without media literacy, 
individuals are vulnerable to misinformation, 
hoaxes, or tendentious rhetoric. Media 
literacy allows society to: 
1. Identify News Sources: Understand who 

produces news content and whether the 

source can be trusted, differentiating 

between news, opinions, or entertainment. 

2. Evaluate Credibility: Help individuals 

evaluate the truth and credibility of the 

information they encounter, recognizing 

signs of hoaxes or manipulation. 

3. Understand Bias: Assist society in 

recognizing bias in reporting and 

understanding how bias can influence 

perception. 

4. Use Trustworthy Sources: With media 

literacy, individuals can choose 

trustworthy and independent news 

sources, enabling them to gain a balanced 

perspective. 

5. Participate in Public Dialogue: With media 

literacy skills, society can participate in 

public discussions and debates with a 

strong foundation in the information they 

receive. 

During the political year, where there is 
a plethora of politically charged news and 
information, media literacy becomes a crucial 
defense for society to not only maintain their 
trust in information but also contribute to the 
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democratic process with accurate and 
reasoned information. Media literacy helps 
protect society from information 
manipulation and promotes a better 
understanding of complex political issues, 
empowering the public to face information 
challenges during the political year. 
 

CONCLUSION  
Convergent media is a vital aspect of 

maintaining and strengthening public trust 
during the political year. This media has the 
capacity to provide accurate and balanced 
information to society, a key element in the 
democratization process. In the political 
sphere, convergent media enables broader 
public participation, creating platforms for 
discussion, understanding political issues, and 
expressing viewpoints. Moreover, convergent 
media has the potential to uphold media 
independence by presenting diverse 
perspectives and overseeing various aspects 
of governance. Thus, convergent media is not 
merely an information provider but also a 
crucial tool in preserving democratic health 
and building public trust during the political 
year. 
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